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CASE STUDIES

NEW CASE STUDIES!

Discover how we helped Kefir Games achieve 170% See how we used the “like for reminder” Twitter
ROI by applying MAP (mobile audience platform) product for the first time in Russia to reach the
and TAP (Twitter audience platform) criteria to maximum amount of interested audience in
their “Last Day on Earth: Survival’ campaign. promoting the Lada Vesta.
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FOR MORE INFORMATION PLEASE CONTACT SUPPORT@HTTPOOL.COM


https://drive.google.com/open?id=10HUgl8_ydwOg6sNyyRFuBlWhLIzn7CP2
https://drive.google.com/open?id=1OQCRMGwrAxZ7wHFtDIU3qSh7qusDQWi1

