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METHODOLOGY Mobile

in LatAm

N

€ MeTHODOLOGY:

Online survey panelists in six countries were contacted via email
to complete a 10 minute survey about device ownership, app
usage, and behaviors.

9 TIMING

The survey was fieldwork was conducted January 6-13th, 2015

€ SAMPLE REQUIREMENTS
Participants were smartphone and tablet owners who use mobile apps.

@ sAMPLE sizEs:

Total 4,044 +/- 1.5 percentage points
Brazil 1,609 +/- 2.4 percentage points
Mexico 805 +/- 3.5 percentage points
Argentina 405 +/- 4.9 percentage points
Colombia 414 +/- 4.8 percentage points
Peru 407 +/- 4.9 percentage points
Chile 404 +/- 4.9 percentage points
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EXECUTIVE SUMMARY Mobile

in LatAm

P

€ MOBILE DEVICE USE:
More than nine in ten online Latin Americans own or use a
mobile device on a regular basis, and nearly all (99 percent)
have apps downloaded on their devices.

e SMARTPHONE APP DOWNLOADS:
Smartphone users in Latin America have downloaded an
average of 18 apps on their devices. Twenty-two percent of
mobile users spend 20 hours or more each week using inter-
net through their smartphones.

MOST POPULAR MOBILE APPS:

More than 60 percent of the mobile users of each specific '

apps such as Twitter, LinkedIn, Spotify and Waze consider . IMS brands have broad regional reach across

they are very important in day-to-day life. ' the mobile audience, ranging from 48% to 88%
' in each of the six countries measured.

€ TABLET USE:
Tablet users in LatAm mostly use their devices at home,
when spending time with friends, in the house of friends or
family, or at school.

The aggregate regional reach is 67% of the mobile
audience, with a potential to reach 78% of users

TABLET APP DOWNLOADS: across the total audience of all eight IMS brands.

Tablet users in Latin America have downloaded an average j o _ _

of 19 apps on their devices. o Twenty percent of tablet users . Additionally, a high proportion of those who have
spend more than 7 hours each week using internet through : IMS client apps use them with high frequency - on
their tablet devices. ; a weekly basis, or more often.

(' Com S CO RE © comScore, Inc.  Proprietary.
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ONLINE AUDIENCE OVERVIEW

Latin America Regional Overview

comScore syndicated Data
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TOTAL DESKTOP INTERNET AUDIENCE IMS

Mobile

AGE DISTRIBUTION IN LATIN AMERICA in LatAm
N

Argentina 29% Yy 19% 12% 13%

Colombia 15% 26% 22% 17% 12% 7%

Peru 29% 28% 21% 14% 8%

Chile 33% 27% 18% 13% 9%

THE ONLINE AUDIENCE IN
|g’ LATIN AMERICA IS YOUNG,

Brazil 17% 22% 23% 21% 12% 5% WITH MORE THAN HALF

OF THE AUDIENCE UNDER
35 YEARS OF AGE.

México 15% 31% 21% 17% 1% 5%

Latin America 31% 27% 22% 13%
W Persons: 6-14 W Persons: 15-24 ® Persons: 25-34
B Persons: 35-44 B Persons: 45-54 W Persons: 55+
(' Com SCO RE © comScore, Inc.  Proprietary. * comScore measures the online population 15+ only inArgentina, Peru, Chile and Latin America




TOTAL DESKTOP GENDER DISTRIBUTION IMS
ACROSS LATIN AMERICA Mobile

in LatAm

N

ALL ALL
MALES FEMALES

Argentina 50% 50%

Colombia 49% 51%

~—4~ THE GENDER DISTRIBUTION

Peru -y 259 A.LA OF THE ONLINE AUDIENCE
IS VERY CLOSE TO BEING
. > " BALANCED ON AN OVERALL
Chile S 20k BASIS AND FOR MOST OF
THE INDIVIDUAL COUNTRIES.
Brazil 51% 49%
México 51% 49%
Latin America 51% 49%
(' Com SCO RE © comScore, Inc.  Proprietary. comScore Media Metrix, December/14, Multi-country, Composition Uniquei Visitors (%), Desktop only, Home and Work, 6+ and 15+
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TOP CATEGORIES BY REACH (%) IN IMS

Mobile
in LatAm

N

LATIN AMERICA, DESKTOP ONLY ACCESS

Services 99
Corporate Presence 99
Portals 94
Social Media 93
Search/Navigation 92
Entertainment 89
Social Networking 89
Distributed Content 88 SERVICE AND CORPORATE
Promotional Servers 83 T PRESENCE ARE THE TOP

Publisher 75

CATEGORIES IN

Multimedia 75 LATIN AMERICA.
e-mail 74
News/Information 71

Directories/Resources
Retail
Platform
Lifestyles
Technology
Blogs
General News

(' COI l ISCO RE © comScore, Inc.  Proprietary. comScore Media Metrix, December/14, Latin America, Reach (%), Desktop only, Home and Work, 15+
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Device Usage
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IMS

DEVICE OWNERSHIP COMBINATIONS Mobile

in LatAm

N

DESKTOP
(o] 1A ¢
SMARTPHONE

AND TABLET

TABLET

ONLY

SMARTPHONE

ONLY

+9/10

ONLINE LATIN
AMERICANS
OWN OR USE A
MOBILE DEVICE ON
A REGULARLY BASIS.

Total Brazil Mexico Argentina Colombia Peru Chile

S3. Using the scale below, please tell us on average, approximately how many hours

S per week you spend on the Internet using each of the following devices.
COI l I CO RE © comScore, Inc.  Proprietary. Base: Total respondents, including screened non-mobile users (n=4, 464)
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APP USAGE ON MOBILE DEVICES Mobile

in LatAm

N

1% 1% 0% 1% 0% 1% 1%

® Do Not Have
100% 100% 99% Apps

¥ Have Apps on
Device

Total Brazil Mexico Argentina Colombia Peru Chile

1l = &= Kl

(' CO m S CO RE © comScore, Inc.  Proprietary.




IMS

SMARTPHONE OWNERSHIP AND USAGE (TOTAL) Mobile

in LatAm
A
ANDROID IS THE LEADING SMARTPHONE
BRAND IN THE REGION.
TYPE OF SMARTPHONE TYPE OF INTERNET ACCESS NUMBER OF APPS ON PHONE
m20+
Apple iPhone . 19% 3G - 65%
®15-19
BlackBerry phone 7% 4G . 23% =10-14
=5-9
Other 8% Other | 1%
=14
Don’t
Don’t know | 1% know | 1% “None
2%
S4a. Wh f h d have? S4c. Wh fl d hone?
(' Com SCO RE © comScore, Inc.  Proprietary. 542. Aps:ot%pr)nea?elilmzr\:/pmca):f/ agg:;o 32;?1 havz dowar;ck%z(;cc:l)tonyt/i[lnrestnig(r:te;lfon%gcél;:es:e ggnynoeL::rtstr:?r::Zrnc;r;eon smartphone (n=3,867)
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SMARTPHONE OWNERSHIP AND USAGE - BY COUNTRY Mobile

in LatAm

A

il = —_

Brazil Mexico Argentina Colombia

Index % Index % Index % Index

Android 105 74 95 75 96 79 101
iPhone 84 26 1 58 22 16
Blackberry 43 6 13 12 7
Other 7 15 8 100

Don’t Know 1 1 1 100

3G
4G
Other

Don’t Know

Have Apps on
Phone

Avg # of Apps
on Device

S4a. What type of smartphone do you have?
S4c. What type of Internet access do you use on your smartphone?

Com S CO RE ) S4b. Approximately how many apps do you have downloaded to your smartphone?
. © comScore, Inc.  Proprietary. Base: Connect to internet on smartphone (n=3,867)
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TABLET OWNERSHIP AND USAGE (TOTAL) Mobile

in LatAm
A
ANDROID IS ALSO THE LEADING TABLET BRAND,
ALTHOUGH ONE-QUARTER OWN AN [PAD.
TYPE OF TABLET TYPE OF INTERNET ACCESS NUMBER OF APPS ON TABLET
Android Tablet 68% Wifi 90%
Apple iPad - 27%
3G 29% m20+
Windows 8 Tablet I 6%

m15-19
Amazon Kindle Fire l 3% 4G 12% =10-14

E5-9

Other l 3%
Don’t o
know 1% H1-4
v )
Don't Know l 3% = None
2%
S5a. Wh f tablet d have? S5¢c. Wh fl d blet?
(' Com S CO RE © comScore, Inc.  Proprietary. SSE. Appa:ot%pr‘r?a?elilahoe\:/ n?a?/wzuap;aa\;edo yc():u ha\?ef ;}griinToagteeér;itfgjff:bIgt%/clgt;:;:e (C)gr?/r?eucrttfo iﬁgernet on tablet (n=2,471)

//
y




IMS

TABLET OWNERSHIP AND USAGE - BY COUNTRY Mobile

in LatAm

A

E l*l e [

Brazil Mexico Argentina Colombia

Index % Index % Index % Index

Android 104 59 87 74 109 68 100
iPad 89 37 19 70 26 96

Windows 8
Tablet

83

Amazon Kindle
Fire

Other

Don’t Know

3G
4G

Don’t Know

Have Apps on
Tablet

Avg # of Apps on
Device

S5a. What type of tablet do you have?
S5c. What type of Internet access do you use on your tablet?

( Com S CO RE ) S5b. Approximately how many apps do you have downloaded to your tablet?
< © ©comScore, Inc.  Proprietary. Base: Connect to internet on tablet (n=2,471)
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ONLINE MEDIA CONSUMPTION - BY DEVICE Mobile

in LatAm

N

Laptop Desktop

Smartphone computer computer

1% 1%
4%

2% 1%

7%

Tablet Connected
TV

Video game
console

eBook reader

26%

Do not own/use = 3to6hours m 14 to 20 hours S3. Using the scale below, please tell us on average, approximately how many
hours per week you spend on the Internet using each of the following devices.

= Lessthan 3 hours = 7to13hours ® More than 20 hours Base: Total respondents (n=4, 044)

(' CO m S CO RE © comScore, Inc.  Proprietary.
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LOCATIONS USED Mobile

in LatAm

N

At home
In the home of friends/family
°
A H Laptop (A=3,432)
When spen_dlng time with At school
friends
» Smartphone (B=3,787)
When shopping ~In the car B Tablet (C=2,443)
In restaurants/cafes On public transportation OTHER:
Laptop - 2%
Smartphone - 3%
Tablet - 3%
Q1. In which of the following locations do you use each of these devices?
(' Com S CO RE © comScore, Inc.  Proprietary. Base: Connect to Internet on Device
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OFFLINE MEDIA CONSUMPTION Mobile

in LatAm

P

TV

Radio

NEWS

Newspaper
1%
3%
Magazines 21%
2%
“None HLess than 3 hours 3 to 6 hours ®7 to 13 hours ®14 to 20 hours B More than 20 hours
S D2. Using the scale below, please tell us on average, approximately how many hours per week you spend doing each of the following activities..
COI I l CO RE © comScore, Inc.  Proprietary. Base: Total respondents (n=4,044)
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ONLINE PURCHASES & APP STORE VISITATION Mobile

in LatAm

P

ONLINE PURCHASES FREQUENCY OF VISITING PLAY STORE/APP STORE

41%

Within the past 3 months Tablet
50% Google Play Store |/ Vil
In the past 4-6 months
Apple App Store [i/5 LV 41% 39%
In the past 7-12 months
Google Play Store |/ ViL/ 37% 34%
Smartphone
More than a year ago
Apple App Store |0V 41% 39%

Never made online purchse

" Less Than Monthly ® Monthly = Weekly ®Daily

E Tablet B Smartphone

S5d. When is the last time you made a purchase online or paid for goods or services online, for your personal use, using your tablet? Base:
Connect to internet on tablet (n=2,471)

D1. How often do you visit the Apple App Store/Google Play Store from each of your devices?

S4d. When is the last time you made a purchase online or paid for goods or services online, for your personal use, using your smartphone?

CO m S CO RE Base: Connect to internet on smartphone (n=3,867)
. © comScore, Inc.  Proprietary.




AGREEMENT WITH SELF-DESCRIPTION STATEMENTS Mobile

| love to travel
| am a music lover

| am environmentally-friendly

| like to be connected (online
via phone)

| am health conscious
| love dining

| am a movie buff

| am a sports fan

| am tech savvy

| love new gagets

(' Com S CO RE © comScore, Inc.  Proprietary.

77%

76%

72%

72%

1%

81%

80%

IMS

in LatAm
N
| care about the arts 56%
I am a risk taker 52%
| love video games 51%
| am beauty conscious 50%
| am an auto enthusiast 49%
I am interested in politics 46%
| am style/fashion conscious 44%
| am brand conscious 42%

| am financially savvy 40%

| am a trend-setter/influencer

Q7. How much do you agree or disagree that the following statements describe how you consider yourself?
Base: Total Respondents (n=4,044)
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8:00 AM IMS offer 78%

While having 8.30 PM Total Potencial Regional
breakfast: Reads @ Drives to Reach through any
Tweets / Checks work mobile device
the LinkedIn TSGR
m |/' profile of a client
IMS CONNECT 9415 AM
Attends a
meeting
6:30 AM 6:31 AM 6:45 AM —— iy
Alarm Clock Goes Checks Weather Goes running - EEEN
Off — Sees all push EEEN —

notifications from

. EEEN
last night A
m 2.00 PM 1.30 PM
; Works on a Finds a place for lunch

presentation

6.00 PM @
Picks up her

kids and
drives home

Watches 10 minutes of
" the last episode of the 7.45 PM 9.45 PM
sitcom while quewing

Cooks watches her favorite

in the supermarket dinner show with her
‘ \ ‘ ‘ \ husband

IMS CONNECT




IMS

IMS NET REACH Mobile

in LatAm

P

78%

[ Any Mobile
Device

CRACKLE W Tablet
Total Potential Total Weighted
Regional Reach Regional Reach
Q3. ly h h
(all 8 apps) (5,7, or 8 apps) S obile s for Ay of thoee
3 out Of 4 properties downloaded to your
device(s)?

smartphone and tablet users : Base: Total Respondents
in Latin America can be reached .
through the IMS offer

(’ Com S CO RE © comScore, Inc.  Proprietary.
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TWITTER USERS IN LATAM Mobile

in LatAm

P

consider Twitter an important
tool in their day-to-day

INTERNET ACCESS:

97% through 67% through
smartphones tablets

PURCHASE ONLINE WITHIN
THE PAST THREE MONTHS:

57% through 41% through
smartphones tablets

86% use Twitter at
least once a week

(' ComSCORE © comScore, Inc. Proprietary.




WAZE USERS IN LATAM

INTERNET ACCESS:

consider Waze an important
D D tool in their day-to-day

99% through 78% through
smartphones tablets

PURCHASE ONLINE WITHIN
THE PAST THREE MONTHS:

) ©

65% through 54% through 82% use Waze at
smartphones tablets least once a week

d

Tech
Savvy

Financially
Savvy

oooooooo

IMS
Mobile
in LatAm

P

SELF-DESCRIPTION STATEMENTS:

v

Brand
Conscious

o

Influencer

(' COmSCORE © comScore, Inc. Proprietary.
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SPOTIFY USERS IN LATAM Mobile

in LatAm

N

INTERNET ACCESS: é
91% listen
D D radio weekly '

Love new Brand
gadgets Conscious
97% through 73%through
smartphones tablets

PURCHASE ONLINE WITHIN Style & fashion
THE PAST THREE MONTHS:

Conscious
63% through 51% through 89% use Spotify at
smartphones tablets least once a week

SELF-DESCRIPTION STATEMENTS:

Love Influencer
video games

(' ComSCORE © comScore, Inc. Proprietary.
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FOURSQUARE USERS IN LATAM Mobile

in LatAm

P

SELF-DESCRIPTION STATEMENTS:

Beauty Brand
Conscious Conscious
99% through 86% through .. . .
smartphones tablets :

INTERNET ACCESS:

Conscious

PURCHASE ONLINE WITHIN Style & fashion
THE PAST THREE MONTHS:

Financially Influencer
Savvy

70% through 59% through 82% use Foursquare at
smartphones tablets least once a week

(' ComSCORE © comScore, Inc. Proprietary.




LINKEDIN USERS IN LATAM

INTERNET ACCESS:

oN©

98% through 80% through

consider Linkedln an important
tool in their day-to-day

smartphones tablets

PURCHASE ONLINE WITHIN
THE PAST THREE MONTHS:

) D

64% through 47% through
smartphones tablets

>4

84% use LinkedIn at
least once a week

IMS
Mobile
in LatAm

P

SELF-DESCRIPTION STATEMENTS:
lll

Risk taker Brand
Conscious

Interested
in politics
Financially Influencer
Saavy

(' ComSCORE © comScore, Inc. Proprietary.
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CRACKLE USERS IN LATAM Mobile

in LatAm

98% watch
TV weekly

INTERNET ACCESS:

A
SELF-DESCRIPTION STATEMENTS:

)4

Financially Brand Conscious
Savvy
Style & fashion :
Conscious :

98% through 88% a través
smartphones de sus tablets

PURCHASE ONLINE WITHIN
THE PAST THREE MONTHS:

I [

68% through 57% through 78% use Crackle at
smartphones tablets least once a week

Love Influencer
video games

(' COmSCORE © comScore, Inc. Proprietary.




It

AN Y0

—

IMS
Mobile
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LatAm for
Fast-moving
Companies
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